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Samantekt

Markmid pessarar rannsoknar er ad kanna fjélmidlanotkun P6lverja & islandi i peim tilgangi ad
komast ad pvi hvernig best sé ad midla upplysingum til peirra og gera samanburd & pvi hvernig
islenskir fjoImidlar og fjéImidlar heimalandsins eru notadir. Pélverjar eru langstaersti hopur
innflytjenda en &rid 2009 er hlutfall innflytjenda 7,6%. Fjolmidlar gegna mikilvegu hlutverki i
adlogun innflytjenda en skortur er a rannséknum um fjélmidlanotkun peirra. Nidurstoéour
rannsoknarinnar leidir i 1jos ad meirihluti Polverja, eda 55%, nota islenska fjolmidla daglega eda
neer daglega. islenskukunnatta, dvalartimi, blseta og kyn hefur ahrif & islenska fjéImidlanotkun.
Dagbldd eru mest notud af fjolmidlum en teep 77% nota dagbldd en sjonvarpsnotkun er minnst
medal patttakenda. begar borinn er saman lestur & islenskum og pélskum dagblédum eru gengis-
og vedurfréttir, auglysingar, myndir og fyrirsagnir mest lesnar i islenskum dagblédum til
samanburdar vid innlendar og erlendar fréttir, myndir og fyrirsagnir i polskum dagblédum. I
sjonvarpi er mest ahorf a fréttir og afpreyingarefni baedi i islensku og p6lsku sjonvarpi en sex af
hverjum tiu patttakendum hefur adgang ad pélsku sjonvarpi. Nidurstédur rannsdknarinnar eru
byggdar & svorum 649 Pdlverja og endurspegla patttakendur aldur og basetu Pélverja sem eru

basettir & islandi.
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Abstract

The aim of this research is to study media usage of Polish people living in Iceland for the
purpose to find out how best to provide them information and to compare how they use Icelandic
media in contrast to Polish media. Polish people are by far the largest immigrant group in
Iceland. The population of immigrants in 2009 is 7,6%. Media plays an important role in
integration among immigrants but there is a shortage of research of how they use the media. The
results of the survey are that most Polish people, or 55%, use Icelandic media on a daily basis.
Their knowledge of Icelandic language, how long they have lived in Iceland, where they live in
Iceland and gender, affects their usage of Icelandic media. Newspapers are the most commonly
used form of media with almost 77% user rate, and television is least used media among
participants. When compared what is read in Icelandic and Polish newspapers news about the
exchange rate, weather, advertisements, pictures and headlines are most read in Icelandic
newspapers compared to national and international news, pictures and headlines in polish
newspapers. What is most watched on television is news and entertainment both in Icelandic and
Polish television, with about 60% of Polish people having access to Polish television stations.
The results are based on 649 participants. The age of participants and where they live in Iceland

represents Polish people living in Iceland.



